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L.RAPHAEL Unveils Its New Longevity Vision in
Cannes
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Against the glamorous backdrop of the 79th Cannes Film Festival, Swiss beauty and wellness house L.RAPHAEL
introduced a new chapter in its evolution—one where advanced skincare, longevity science and personalized wellness

come together in a seamless lifestyle experience.
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For more than 25 years, L.RAPHAEL has been synonymous with luxury skincare and innovative anti-aging treatments.
This season, the brand takes its philosophy beyond the spa, unveiling a holistic ecosystem designed to support beauty

and vitality both in the clinic and at home.

At the center of the launch is the new MMZ01 LED Mask, a next-generation beauty device created to complement
professional treatments and extend their results beyond the treatment room. Combining multiple LED wavelengths, the

mask is designed to support collagen production, skin recovery, hydration, radiance and overall skin longevity.

The debut of the MMZ01 coincides with
the relaunch of L.RAPHAEL's iconic
Perfection Collection, developed with
renowned scientists Professor Paolo
Giacomoni and Professor Shinitzky.
Powered by advanced phospholipid
technology, Omega 3 and 6, antioxidants
and vitamin-rich ingredients, the collection
focuses on firmness, elasticity, hydration

and healthy aging.

Alongside Perfection, the brand's portfolio
includes targeted collections tailored to
different skin needs—from the marine-
inspired Green Caviar line and brightening
Vitamin C range to Mineral for blemish-
prone skin, Proactive for early prevention,
and Ultimate for mature skin seeking

intensive rejuvenation.

The Cannes launch also marks the arrival
of the new L.RAPHAEL Digital Maison, an
online platform bringing the brand's
expertise directly to clients worldwide.
Through personalized skincare

recommendations, home beauty

technologies, educational longevity content

and wellness consultations, the platform



reflects a growing shift toward beauty routines that continue long after leaving the spa.

At the heart of the brand remains its signature philosophy, the Seven Foundations of Beauty—a holistic approach that
connects skincare with movement, nutrition, sleep, stress management, hormonal balance, emotional well-being and
meaningful social connections. For L.LRAPHAEL, beauty is no longer simply about appearance; it is about energy,

resilience and long-term vitality.

The brand continues its international expansion through exclusive wellness destinations, including its sanctuary at The
Grand Brighton Hotel in the United Kingdom and its presence at The Jaffa Hotel in Tel Aviv, where Swiss expertise

meets Mediterranean lifestyle.




Presented during one of the world's most celebrated cultural events, L.LRAPHAEL's latest innovations reflect a growing
movement in luxury beauty: a future where skincare, wellness and longevity are no longer separate conversations, but

part of the same story.

Photo credits: Roel Paffen

Natalia Bezruk

Senior Contributor

v

The views and opinions expressed herein are the views and opinions of the author and do not necessarily reflect those of MonacoVoice™

Disclosure: Monaco Voice enhances the editing process with the help of carefully selected Al tools. These tools provide valuable support without taking over the editing process
completely, ensuring that the final product is the result of human creativity and expertise augmented by the benefits of enhanced technology. This article is protected under the copyright
of Monaco Voice. Unauthorized reprinting, republishing, or rewriting of this content is strictly prohibited without explicit permission from Monaco Voice. Quotations from this material

are permissible provided that a direct link to the full article on Monaco Voice is included.



